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HAS BEEN A STAPLE FOR GOLFERS
IN AUSTRALIA FOR OVER 20 YEARS.

IS NOW IN THE UNITED STATES & CANADA.

DEDICATED TO THIS IS THE ONLY U.S.
WOMEN’S GOLF OUTLET IN PRINT & DIGITAL — THE GO-TO
SOURCE FOR A HIGHLY ENGAGED, READY-TO-SPEND AUDIENCE,
ATTUNED TO THE ART OF GOLF, SPORT, FITNESS, NUTRITION,
BEAUTY, WELLNESS, FASHION, TECHNOLOGY, AND TRAVEL.
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WOMEN’S GOLF ACROSS THE U.S. & CANADA IS THE FASTEST GROWING SEGMENT
AND THUS A PRIME TARGET FOR YOUR GOLF AND LIFESTYLE MESSAGING.

Recent years have seen dramatic growth in women’'s golf participation and this
segment has developed into a highly coveted target audience.

There are now women golfers (U.S.) in 2026

o This was the year of growth

The number of female golfers is up since 2019

o of all new golfers are women (16.5 Million)

An additional women play an off-course form of golf

exclusively

A record of of all on-course female golfers increase since 2019
. Is the largest concentration of female golfers

o of juniors are girls; girls’ golf up since 2020

Women drive of household spend and of total global spend

Sources: National Golf Foundation & Golf Datatech
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OUR CONTENT
PILLARS

GOLF & BEYOND

OUR EXCLUSIVE CONTENT IS DESIGNED
TO EMPOWER, INFORM, AND INSPIRE A
HIGHLY ENGAGED AUDIENCE. BEYOND
THE GAME, OUR CONTENT EMBRACES
‘FEEL-GOOD’ PILLARS TO ENHANCE THE
LIVES OF TODAY'S AND TOMORROW'S
PLAYERS.

WOMEN'S GOLF AMERICAS | MEDIA KIT 2026
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MAXIMIZING BRAND AWARENESS & SUCCESS
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Read More.

ADVERTORIALS
Co-Curated Content

Runs in both print and digital
Jeeno Thatikul Eams lOE:'\_?.oI.u Plaryer of the Year Award
outlets _ e

WEBSITE/MOBILE ADVERTISING SOCIAL MEDIA @womensgolfmagazine

Avgrage monthly visitors: 3,500 Last 90 days: 17.3% growth, reached
Estimated to be around 15,000 by EOY  4yer 5K followers, 80% female, average

20K views per month
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https://www.instagram.com/womensgolfmagazine/

ADVERTISING DETAILS
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QUARTERLY MAGAZINE
CREATIVE UNITS PREMIUM POSITIONS
e 2" Cover/Page 1
e Back Cover
e Third Cover
e Opposite TOC

DOUBLE PAGE SPREAD FULL PAGE INSERTS*

Opposite Editor's Letter

PUBLISHING DATES

LLS
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i
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!\131\1}
Winter Jan 30 Jan5 Jan10 -“-_
Spring March 31 March 5 March12 |  Tpyut.
*PROMOTIONAL INSERTS
Move your promotional assets -
directly into the hands of )
Summer June 30 June 3 June 10 irectly into the nands of our s tens S
responsive audience via a L bV
national or state campaign. ‘\\\‘\\\\\\
Fall Sept 30 Sept 8 Sept 15 '

MAXIMIZING BRAND AWARENESS & SUCCESS
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Co-curated content that considers your specific objectives,
crafted by our expert Editorial and Marketing teams to maximize
brand awareness and success.

PROGRAMS/UNITS

Website/Mobile TR
Home Page Takeovers
Billboard

Leaderboard

Medium Rectangle

E-Programs

Profile on E-Newsletter
Custom Blasts
Sponsored Blasts

Social Media

In-feed posts: Reels or static
Instagram stories with links
Giveaways/contests

Facebook crossover distribution
Collaboration posts

Content creation with our influencer contributors MAXIMIZING BRAND AWARENESS & SUCCESS
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Co-curated content that considers your specific objectives,
crafted by our expert Editorial team to maximize brand
awareness and success.

= WOMENSEOL

B

PROGRAMS/UNITS

. Passion for
FASHION ...

THEHCMEOF

Social Go

Article to Run in
Quarterly Magazine -
Print and Digital

4 Page Unit

3 Page Unit

2 Page Unit

1 Page Unit

E-Programs
Sponsored Blasts

Note: Content creation by the WGM editorial team is

. . . MAXIMIZING BRAND AWARENESS & SUCCESS
available for all advertorial programs — ask us for details.



OUR CLUBHOUSE

NICCI HERRERA | nicci@womensgolfmagazine.com.au

JESS MCALISTER | jess@womensgolfmagazine.com

CRIS HAYES | cris@womensgolfmagazine.com

PRINT MAGAZINE $14.95
DIGITAL DOWNLOAD $10.95

WOMENSGOLFMAGAZINE.COM Q @WOMENSGOLFMAGAZINE
w

PLAY THE GAME, LIVE THE LIFESTYLE

WOMENS

AMERICAS


https://womensgolfmagazine.com/
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	ADVERTORIALS Co-Curated Content Runs in both print and digital outlets
	WEBSITE/MOBILE ADVERTISING Average monthly visitors:  3,500 Estimated to be around 15,000 by EOY
	SOCIAL MEDIA @womensgolfmagazine Last 90 days: 17.3% growth, reached over 5K followers, 80% female, average 20K views per month
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	ADVERTISING OPPORTUNITIES
	Now one year in, WGM Americas has developed integrative programs in place to build subscribers for both print and digital outlets, our newsletter, as well as social media. This growth plan is based on the fact that there is no one else serving the female American golf market in this capacity, and and this demographic is a key factor in today’s brand strategies.
	While WGM grows their distribution, we are offering our  “Legacy Partner” Marketing Opportunities.
	This affords you the opportunity to be one of our general launch partners  to lock in preferred pricing, premium positioning, and first-mover presence in the only dedicated U.S. women’s golf media publication.
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	ADVERTISING OPPORTUNITIES
	Option A: $10,000
	Six total pages to run in the print/digital magazine
	These six pages can be used in a combination of your choice (spread ads; page ads; advertorial spreads; advertorial pages).
	Four rotating Leaderboard banners (one month each)
	Profile on four WGM E-Newsletters
	Three in-feed (Instagram/Facebook) collaboration social posts (brand to supply preferred content + caption + link)
	Access to other opportunities (discount codes; preferred partner programs; subscription offers, organic social mentions etc.)
	Legacy Partner preferred pricing and positioning for future ad buys

	Option B: $7,500
	Four total pages to run in the print/digital magazine
	These four pages can be used in a combination of your choice (spread ads; page ads; advertorial spreads; advertorial pages)
	Three rotating Leaderboard banners (one month each)
	Profile on three WGM E-Newsletters
	Two in-feed (Instagram/Facebook) collaboration social posts (brand to supply preferred content + caption + link)
	Access to other opportunities (discount codes; preferred partner programs; subscription offers, organic social mentions, etc.)
	Legacy Partner preferred pricing and positioning for future ad buys
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	Two total pages to run in the print/digital magazine
	These two pages can be used in a combination of your choice (spread ads; page ads; advertorial spreads; advertorial pages)
	Two rotating Leaderboard banners (one month each)
	Profile on two WGM E-Newsletters
	One in-feed (Instagram/Facebook) collaboration social post (brand to supply preferred content + caption + link)
	Access to other opportunities (discount codes; preferred partner programs; subscription offers, organic social mentions, etc.)
	Legacy Partner preferred pricing and positioning for future ad buys

	Option D: $2,500
	One page to run in the print/digital magazine
	This page can either be a page ad or page advertorial
	One rotating Leaderboard banner (one month)
	Profile on one E-Newsletter
	Organic social media mention (Instagram)
	Legacy Partner preferred pricing and positioning for future ad buys
	All partners to receive a box of print magazines.
	Option to increase social or digital coverage per package.
	Option to integrate distribution for properties.
	Packages with multiple magazine units need to be scheduled in a 12 month period



	ADVERTISING DETAILS
	WOMEN’S GOLF AMERICAS | MEDIA KIT 2026

	QUARTERLY MAGAZINE
	CREATIVE UNITS
	DOUBLE PAGE SPREAD
	FULL PAGE
	INSERTS*

	PUBLISHING DATES
	ISSUE
	ON SALE
	SPACE  CLOSE
	MATERIALS DUE
	Winter
	Jan 30
	Jan 5
	Jan 10
	Spring
	March 31
	March 5
	March 12
	Summer
	June 30
	June 3
	June 10
	Fall
	Sept 30
	Sept 8
	Sept 15

	2nd Cover/Page 1
	Back Cover
	Third Cover
	Opposite TOC
	Opposite Editor’s Letter

	PREMIUM POSITIONS
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